
DMAA Publications Order Form 
 
Please complete and return by fax, mail or as a scanned e-mail attachment with credit card 
information; or by mail with check or money order payable to: DMAA: The Care Continuum 
Alliance. Please note: DMAA does not accept purchase orders. 

 

Publication Quantity 
Price 

Total 
Member Non-Member 

Outcomes Guidelines Report, Volume 3  x $100 $150  

Outcomes Guidelines Report, Volumes 1 & 2  x $100 $150  

Outcomes Guidelines Report, Volume 2  x $65 $115  

Outcomes Guidelines Report, Volume 1  x $40 $65  

Disease Management and Wellness: Results of a 
Market Research Survey (CD-ROM)  x $179 $250  

Managing Disease: A Comprehensive Guide  x $75 $125  

Participant Satisfaction Survey  x $50 $75  

Predictive Modeling Buyer’s Guide  x $50 $75  

Dictionary of Disease Management Terminology  x $75 $125  

Compliance Program Guidance  x $50 $75  

Subtract quantity discount (2-5 copies, 10%; 6-10 copies, 15%; 11+ copies, 20%) –  

Subtotal =  

Shipping (1 document) * + $5 

Total =  
 
* Contact DMAA at (202) 737-5980 or dmaa@dmaa.org to calculate shipping for quantity purchases. 
 

Shipping information: 
Name:  

Company:  

Address:  

City:                               State:               ZIP:  

Billing information:  Same as shipping information  
Name:  

Address:  

City:                               State:               ZIP:  

Payment information: 
 Visa  MasterCard  American Express 

Card Number:                                                                                                     Expiration Date:    

I authorize DMAA to charge this card for the above product(s): 
Signature:  
 
Contact e-mail:  Contact phone:  

Submit form by fax to (202) 478-5113; by mail to: DMAA: The Care Continuum Alliance, 701 Pennsylvania 
Ave. N.W., Suite 700, Washington, DC 20004-2694; or by e-mail, as a scanned attachment, to 
dmaa@dmaa.org. 

Please note: DMAA does not provide refunds or exchanges. DMAA will replace, at its expense, a damaged item 
upon return of the item. You may have rights as a consumer that are not affected by this policy. 


